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Organizational
Management 1:
Organizational
Behavior

&FA
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Ahyviay, F—RRETFq4EO—LTLAIC
KYBREIND.

MBA-IB Student ONLY
0AFMOO1 & Rl —,
EETRE,
FTERMERE

01PC002

Human Resource
Management I: Human
Resource Management

&#C

13,4

WA fith

This course is structured to provide an
overview of basic theories, concepts, and
practices of human resource management
(HRM). Covering areas, such as recruiting,
staffing, performance review, compensation
and benefits, and training and development,
the course aims to facilitate the
understanding of how the design and
execution of HRM could contribute to build
up an effective and strong organization. The
course is designed for students with years
of working experiences, and they are
expected to participate in the class
discussions to exchange ideas and deepen the
understanding of HRM and their current (and
future) problems in the workplace.

MBA-IB Student ONLY
OAFM002 & @ —,
RETRE,
TERNEREB

You will be required
to purchase cases
for the class.

01PC003

Marketing 1:
Marketing Management

#B

3.4

Tan Caroline
S.L.

ZHaA—RIE, I—HT4 T OERRNLES
HME AR YT T4V EERTLLETRE
REBEWES S0, #HE T+RHvda
Y, T—RRET L EEBEDETCTHA v Eh
TW3. ZOI—ARTIE, 3IDOXBEMAHS.
FY, ISUT4VY, HEETH wUAY
F—ay, ROV IZVYICEREBIM=Y—
TT4AVTOREICENT, ENEDKSICHE
EZRIET 2N EEMBT D L. FERF XM
2%, EBROT—RAREATA4EBLT, v—4
TAVIRBOERERDD. FE_OBEMIL,
Y= T4 T ORBIZHNT D=0, D
NOBERMICEZ DEENEEHDH L. REIC
BERREY—ILOAWMERA, ESRIRKRDOS
i, I—4 T4 VUREOIR, I—47T1VT
HED/ N IEEBT .

MBA-IB Student ONLY
OAFMO03 & [ —.
HETEX,
FERMERE
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Business Strategy I:
Business Strategy

&#C
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T 25

REHE L (FANCOVTESRERTHD. BE
B, EE BESHINLTLIRRE, SIFE
DHIREZRITHWNTW OOBERHERE, £
NERBIE T 2HDSF VA HDUIEHA
DESHEBLDTHDHEEZRD. COFEETIE, 8
R (SR - RAHER) AREL, RETD
EOICRBEEND, BREBUEROI-HDER
P, ERPFOIODIL—LT—Y #EHR/TE
mE, BELER - 2T EERDELSITH
HEhTWa. &, V5RITHESE EBMS—
RARB—FT A4 =R EERBLCAVE—F9 T4
ITEIBREIRBT D

MBA-IB Student ONLY
OAFM004 & [E—.
EETRE,
FTERMERAE

01PC005

Finance I: Corporate
Finance

A

7.8

AE B

Coa—RIE, HBEEELNUBES L VEMTE
DERZERT S-HDICBELLS, I—KRL—
F D7 A F U RDERYLEEE EHTT,

BELTA RNy avkRiIc DTHS.

ELECTOC ) FOFHESE RELER
WEORERZE BUBROFEAELG EEPE
IZRY. ThIZREORENMEE B51Fvy

a270—, ERAOMEFHIR b, BLUVEXR
FHEHOTOCRIZTERT H. 51T, TAKE

TAVT7—ZS5—EH BUERB LU MAIC
2WTHLHN—F 5.

MBA-IB Student ONLY
0AFMO005 & Rl —,
EETEX,
FHERMHERB

01PCO06

Accounting I: Basic
Accounting Theory

#B

1,2

ZOI—RTIK, BEEXCLY, HBERET
DBEIRIZOVNTRAKIIZIEET 5= DRI
KEHMBETBT D PEICKHOBTEN, RFH
TO0tR, BLUHBHEROBEICOVTEES
#5CLEBET. T, ERSHEERRS
(IASB) IZ & » THRE Sh-EIRMTRE L%
(IFRS) #R—ZZL T, SHMHEER. EEO
MEICIE, HERB®, BHEEAR AR T
&, RERXR SHEX RHYMYIL, REHHM
M, WEBHORY, BRAZREORALGEDERE
BENEFEND.

MBA-IB Student ONLY
0AFMO06 & Rl —
RETEX,
EEULEHE
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Global Management I:
International
Relations and
Economics

EFA
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ESRRIE B €@ BELE VEONE
RTEBRTERANT O—/LREORBEOZE
#2115, Ff-, ECRRLBCA - BF - Hifig
ESMBICH-2ERMEO N7V 4 —L4>
TW3. 5 LE-ERRREEERTHITHLT,
ERBUA#RFES (IPE: International Political
Economy) | DM@mAARELDH. A2—XTIE,
ALREOHEMRICER Lo DEEHEDE
BISOVWTERMICEE L%, ERBCAEED
WREERT 5-OICRBELREROTY—ILEE
ERRICKYEET S I, ERES EES
B, ZEECEICKDEETH FIS5LHE
BICHETHERGE, 74— Enica—nN
YE—23vEHCHH/EITONT, ERBUAR
BEOIODOHRE (VT YRXL, YRSYXL,
TV RER, HBRER) (CEOVTHRIET
L, BORENE SRR PEBRECLINED
FEBERIZLBLIONEEZD.

MBA-IB Student ONLY
0AFMO07 & Rl —,
EETEX,
FTERMERE

01PC008

Operations Management
[: Operations
Management

B
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Business Mathematics

A

3.4

= B

2t

T R,

ﬁ
b
s
S

BEPESRRALGEEMRT 2012, HEND
BLIhD EDRAFEEL, EDRRITGHASE
NTWBAHRALEENLEEEGRAT 500K
FEBEBNTDHLEENET S CDa—X
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BETHNHOHREICK>THEET S.

MBA-IB Student ONLY
OAFM101 & [/ —,
HETEX,

01PC103

Introduction to
Economics 1

A

15,6

Maswana Jean-
Claude

COO—ATIF, EERNARFFERERES
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Y OfEEE - RO ORFPOERNGHTITER
EUTH FE - AL EHRRED A D=X L
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NORET .

MBA-IB Student ONLY
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01PC201

Organizational
Management 11:
Professional Manager

B

13,4

The MBA-IB Organizational Management II:
Professional Manager Course aims to provide
students with the opportunity to learn
practical and real world issues, and
challenges as well as strategies from the
micro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

0AFM201 & [ —
B TEE.

01PC205

Human Resource
Management I1: Stress
Management

B

1,2

=i mE

The course is designed for students to
acquire theoretical and practical
understanding of stress management skills in
the workplace. Using cognitive-behavior
psychology, tension releasing exercises,
hypnotic relaxation and other techniques,
the course aims to familiarize students with
actual stress reduction skills and the
theories behind them.

Limit of 18 seats
available. This will
be determined by the
first eighteen who
complete the TWINS
registration.
0AFM204 & B —,
HETERE,
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Human Resource
Management I11:
Global Business and
International Human
Resource Management

E Ly

ZOI—RTlE, EEMEESRREN>zaY
THRMIBITZANEREBICOVTHERET
5. FRMEYHIELT, YE—LEDBIEIC
BT HEBOEIL, BMERNICETEEAFI VY
T AFIBR, BEMANERERE RUEXLH
IZBITBRA, BHE, BREICEAT S FEY I ER
YRS, KI—RTlE, #BET—RXRET1D
A EERAVDELETFTELTEY, BIBEIC
&, FEBMICHEBRICSTHERMETI S LEHF
¥5.

0AFM202 & @ —,
RETRE,

You will be required
to purchase cases.

01PC207

Business Anthropology

B

£

SASAGAWA
ANNAMARIE RUELLE

Business anthropology is the application of
theoretical frameworks and research methods
from anthropology to understand and solve
management chal lenges. Business anthropology
can help managers design and market products
in home or overseas markets; adapt to new
organizational cultures; communicate
effectively across with stakeholders from
different cultural backgrounds; and predict
and manage conflict in global business
situations.

This course will introduce ways of thinking
about and researching culture and cultural
differences from the anthropology. After an
introductory session covering the
fundamentals of business anthropology, we
will focus on thinking about how business
anthropology can contribute to solving three
specific management challenges: product
design and marketing; organizational
culture; and cultural conflict in global
business projects.

The course is aimed at students who are not
familiar with anthropology or qualitative
research in the social sciences.

0AFM203 & Rl —,
EETRE,

01PC222

Diversity Management

e

£7.8

HETEXE,

01PC224

Executive Soft Power
for Global Business
Management

kB

7.8

% M=

International enterprises enjoyed remarkable
development in the past decades, amid
warming globalization. Just |ike market
share, revenue, branding, and business
model, extraordinary capacity of human
resource management is a critical part of
modern enterprises’ competent. Excellent
company always dominates in growing people
of excellence.

On the other hand, many enterprises suffer
from the shortage of qualified talents,
especially for the high-level management,
while young managers are not yet prepared to
expose themselves to rigorous requirements
and responsibilities as a competitive
business leader.

When focusing into Japan, such a dilemma
poses a past powerful expansion of the
business and losing the leading position on
each industry. Japanese management has been
called as “Glapagos management” who focus
only for the domestic market and poor to
manage the global competition. On the other
hand, neighbour country of China has been
continuing unpredictable evolution with very
high speed of so called “Dog Year” .
Through the long time experience of lecturer
on both business and teaching to MBA
students, comparative management style will
be taught practically.

Tsukuba MBA students are required to obtain
knowledge and know-how based on the wisdom
of superior leaders in the Global Business
Competition.

Those are all so called “Executive Soft
Power” .

0AFM205 & Rl —,
HETEXE,
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Leadership and
Interpersonal
Dynamics

FABC

E Ly

0SA Howard

The ability to build and maintain strong
relationships based on trust and mutual
respect is one of the critical success
factors to be an effective leader in today’
s complex multinational organizations. At
the same time, a leader must drive action
and overcome resistance to deliver on
expected outcomes. In this course students
will learn about leadership based on group
exercises, reading materials, and lectures
based on the instructor’ s experience at top
global corporations in the aerospace and
mass media industries, and the writings of
professors and instructors at leading U.S.
universities.

0AFM206 & Rl —,
EETEX,
12/5, 12/12,
12/19,1/16,
18:20~21:00

1/23

01PC226

in Global
Organizations

Corporate Philosophy

e

k7,8

SASAGAWA
ANNAMARIE RUELLE

Why does an organization exist, what values
should guide its leaders’ decision-making,
and how should leaders identify and
communicate these values in a global
organization? Japanese companies,
particularly organizations with long
histories, are known for having addressed
these fundamental management questions with
distinct and well-established corporate
philosophies. As Japanese firms pursue
global business expansion and as the
workforce within Japan becomes more diverse,
what role should corporate philosophy play
and how can firms communicate their
corporate philosophies effectively to
stakeholders from different backgrounds?

This course will cover the following topics,
from both an academic and practitioner’ s
perspective:

1) What is corporate philosophy?

2) What is the role of corporate philosophy
in global business management?

3) How can global businesses effectively
communicate their corporate philosophies to
diverse stakeholders?

The course draws on insights from the fields
of intercultural management, corporate
communications, organizational development,
and corporate governance and is recommended
for students who wish to deepen their
knowledge of the relationship between
corporate philosophy and global business
expansion.

0AFM207 & Rl —,
EETEX,

01PC228

Corporate Management

A
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The MBA-IB Corporate Management Course aims
to provide students with the opportunity to
learn practical and real world issues, and
challenges as well as strategies from the
macro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

0AFM209 & [ —
B TEE.

01PC401

Global Skills I:
Coaching to Grow
People

FKC

1,2

=i mE

Using cognitive-behavior psychology and
other techniques, the course aims to
familiarize the students with both actual
coaching skills and intellectual
understanding of these skills. The course
will deal with both what personal growth
means as well as how one can facilitate it.
The course includes not only other-coaching
but also self-coaching as self-development
is essential for promoting growths in
others.

Limit of 18 seats
available. This will
be determined by the
first eighteen who
complete the TWINS
registration.
OAFM208 & & —
RETRE,
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Introduction to
Economics 11

e

15,6

Maswana Jean—
Claude
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O0AFM304 & Rl —,
EETEX,

01PG301

Finance II: Valuation
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ISRIERBRICERELTD. T4F0dv
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N BHREFE & 855740 <89 548 (WACC,
CAPM, R—4) &, WO DFEEHBEIET
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T, IT 4 TR EBNTH. 2—RET
BFIC, R2EMNERF YY1 T70—FFALEY
HEBIREANT, REMBEEZHETST1RH
YUk XrwiaTO—- AYy RICERT S
CEEREEL, BERADISATARAY
vay, TmRRET4EOHEAELEITLYST
bhd.

O0AFM305 & [/l —,
RETER.

01PC302

Finance I11:
Derivatives

B

15,6

AEF B

This course focuses on basic concepts in
derivatives which are very popular and
frequently used in financial institutions.
It shows students the basic characteristics
of forward contracts, futures, options and
swaps. It describes the concepts of
arbitrage/hedging and how to evaluate prices
and value of each derivative. It also
introduces put-call parity, option Greeks
and option strategies.

O0AFM316 & R —
RECEE.

01PC303

Finance IV: Project
Finance

A

K78

It covers the project finance and large-
scale infrastructure finance.

The course will be structured with lectures
combined with group work and case studies to
promote understanding and analysis of
presented topics. Lectures will be presented
by experienced project finance and
structured finance professionals from
Sumitomo Mitsui Banking Corporation (SMBC),
a global leader in project finance, based on
theory and real world experience. Active
class participation will be expected. Case
studies will be based on actual transactions
to demonstrate concepts to be presented.
Group work will be utilized to further
understanding and active participation will
be expected.

Guest speakers
(Organized by
Tadashi Ono)
EETRE,

01PC307

Accounting I1:
Financial Analysis

&0
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ZOa—RIE, HBHEROKHHEREETLL
TREOHBT—2ICET 02TV, XX
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., BESN, LEMT BMBHRICEICT7
VEAVBALSENEEND. (BIEEH:
Accounting 1Z#BEFTHD L)

0AFM306 & ] —
BB TEE.

01PC308

Accounting III:
Managerial Accounting

A

27,8

ZOa—RIE, BERHOMEEEETTLHIL
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0AFM307 & Rl —,
RETER,




01PG311

Marketing I11: Market
Research - Cases and
Application

A

K78

Ploch Manuel
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0AFM309 & Rl —,
EETEX,

01PC312

Marketing I11:
Branding

FA
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Tan Caroline
S.L.

T3V R, REFICE>TAENICRLBEDH
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BABEEDTATTOREEHRL, RERTD
WRE5ZBON5.

0AFM310 & Rl —,
EETRE,

01PC320

Digital Marketing

A

£

Tan Caroline
S.L.

The internet has brought profound changes in
the business and social institutions. Online
businesses and the use of digital tools and
platforms have experienced an exponential
growth accordingly. This course will explore
the different digital marketing concepts
through a blend of case studies, lectures
and group discussions.

0AFM322 & Rl —.,
EETEX,

10/11, 10/18, 10/25,
11/1, 11/8 18:20~
21:00

01PC324

Marketing Survey

#B

X7, 8

This course focuses primarily on
questionnaire design and scale construction
and basics of interviews used in Marketing
survey research. We will be exploring the
different types of questionnaires, the
variety of options when it comes to scale
selection, and the trends of emotional
models. This is a "hands-on’ course where
students are expected to design and develop
their own survey, question format and
framing, and scale selection. At the end of
the course, students will possess the know—
how of practical processes involved in
conducting marketing surveys.

RETERE,

01PC327

Finance V: Behavioral
Finance

kB

15,6

Human behavior is affected by cognitive and
emotional shortcuts and errors, while we
(humans) intend to behave rationally.
Economic behaviors including consumption,
savings and investments are all operating
under such “bounded rationality” . It is
particularly so under financial decision-
making and actions to cope with probability
and time. This course reviews key findings
in behavioral finance studies and explore
practical applications for institutional and
personal finance with case studies and
discussions.

01PC328

Entrepreneurship 1:
Entrepreneurship
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Entrepreneurship I1:
Demand Chain and
Innovation
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Technology Management
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EETEX,
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Finance Seminar 1
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ONLY for those who
will particilate in
CFA Research

Chal lenge

OAFM314 & B —,
RETERXE,

01PC334

Finance Seminar 11

it B

This course focuses on practical application
of basic concepts of valuation. The members
would participate in the CFA Institute
Global Investment Research Chal lenge
Competition sponsored by CFA Institute. The
members consist of Tsukuba team. The team
will analyze the target company which is
given by the CFA Institute. The analysis
includes the business structure analysis,
SWOT analysis, five forces analysis,
financial ratio analysis and should result
in the valuation. The valuation process
includes the scenario analysis, cash flow
projection, estimation of required rate of
return, estimation of growth rate, and
estimation of beta. The analyzing process
includes the participation in the IR meeting
of the company during the time. Top four
team who are selected by the reports could
be entitled to make a presentation at CFA
Institute (Japan). The champion team in
Japan can proceed to the Asian Pacific
Investment Research competition. The
Finance Seminar Il is basically held for the
preparation of the Asian Pacific
competition. This seminar requires strong
commitment, energetic contribution and
cooperative teamwork in addition to the
comprehensive knowledge of finance.

ONLY for those who
will particilate in
CFA Research

Chal lenge

OAFM317 & Bl —.
RETRE,

01PC335

Finance Seminar II1

B

This course provides the opportunity of
reading academic/professional books/papers.
Students specify the books/papers relating
to Finance (credit risk, liquidity risk,
valuation etc.) and read it by group.
Students are required to contribute
positively in the explanation of designated
parts and to participate in the discussions.
(Advance permission of the Professor is
required)

ONLY for those who
will particilate in
CFA Research
Challenge
OAFM323 & @ —,
EETERE,

01PC337

Business Model
Innovation

A
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Strategic
Intelligence
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The objective of the course is to introduce
main modern strategic frameworks in order to
empower students with ideas and insights of
how to address strategic decisions in a
smart and intelligent way. Strategic
intelligence takes the perspective of the
CEO/General Manager formulating and
implementing strategy in fast-changing
environments. The course is essentially
integrative, drawing on Business Strategy I
core course to show how strategy is
developed and turned into action. The
primary emphasis is at the line of business
level, although we will also consider
corporate level. The course emphasizes the
pecul iarities of international business as
well, and how to sustain competitive
advantage in an international environment.
Most importantly, it attempts to enable
students to think about various strategic
tools in a creative and intelligent manner.
Classes will be a mixture of lecture and
critical discussion of theory and practical
cases.
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01PC340

Law, Public Policy

and Business Strategy

regarding Cultural
and Creative
Industries

A

£7.8

RE #&

Creative industries are sectors of organized
activity whose principal purpose is the
production, promotion, distribution and/or
commercialization of goods, services and
activities of a cultural, artistic or
heritage-related nature. Creative industries
not only generate economic wealth at the
national and regional levels but also
produce cultural values and identity that
are indispensable for humankind. Creative
industries can promote nation or regional
branding and soft power.

What exist in the core of creative
industries are cultural values or products
that can be protected as intellectual
property. Intellectual property rights to
cultural values or products support a
diverse range of business activities in
creative industries.

While capturing these characteristics from a
wider perspective, this course aims to give
students an opportunity to gain the basic
knowledge of intellectual property strategy,
together with business strategy insights as
well as legal and industrial policy
perspectives, regarding several selected
sectors of the creative industries.

Professor Toru
Kodama at Ryutsu
Keizai University in
Japan will provide
this course.
OAFM319 & B —.
RETRE,

01PC341

Accounting IV:
Empirical Accounting
Research

FKC

7.8

This course aims for introducing students to
some basic topics in empirical accounting
research, and to essential methods applied
to tackle research questions. Course topics
include earnings management, tax avoidance,
audit quality, corporate governance,
financial report disclosure quality.
Students have opportunity to learn the
research design and approaches from existing
accounting literature. (Prerequisite:
Accounting I and Accounting I1)

0AFM320 & [ —
B TEE.

01PC425

Global Knowledge I:
Practical Aspects of
Business Law [

B

Witty Thomas

This course aims to provide specific
knowledge and understanding of the practical
implications of law on business transactions
in general and on a company in particular.
From the perspective of a company engaged in
international business transactions, the
role and consequences of law for a company’
s organization, business model, strategies
and day-to-day operation will be explained
and illustrated in practical examples and
case studies. Students will gain a
comprehensive understanding of where, why
and how law affects a business and learn how
to deal with the legal aspects of various
standard business situations.
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Global Management 11:
Transcultural
Management
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This course is designed to provide students
with a general overview of transcultural
management. Transcultural management focuses
on how people and organizations transcend
cultural differences. Today companies
operating in the global market have to deal
with diverse customs, nationalities, gender,
age, ways of thinking and behavioral
patterns of their employees and customers.
Geert Hofstede called thinking and
behavioral patterns of individuals “mental
program” or “software of the mind” and
defines this as “culture” in the broad
sense of the term.

Along this line, a multitude of attributes
mentioned above can be considered as
“cultures” .

01PC410

Global Management
ITI: International
Peace Operations

&

MULLOY GARREN

This course is designed to educate all
participants in the varied and complex
issues related to Peace Operations. These
issues will include the definitions of such
operations, and being able to answer the
questions as to who conducts them, for which
institutions, according to what legal
instruments, where, how, and why? While
these may seem to be rather simple
questions, the answers and their issues are
rather complex, but they reveal a great deal
about how international institutional actors
and nation state actors behave and about the
mechanisms of crisis and conflict management
in the 21st century.

OAFM408 & R —,
ESAEN

01PC418

Global Knowledge 11:
International
Relations

HERE

E L

WE X2

This course provides a general introduction
to the field of International Relations
(IR), International Political Economy (IPE)
and major themes in world politics. It is
designed to introduce students to IR and IPE
by encompassing various approaches. The
course will cover basic theories as well as
empirical coverage of core aspects of
current international relations, including
sources of conflict and cooperation, the
role of non-state actors, and contemporary
global issues.

0AFM409 & [ —.,
HETEXE,

01PC421

Cross Cultural
Management I:
Managing Across
Borders

FRA

1,2

Magnier-Watanabe
Remy

This course explores some theoretical
concepts and practical examples related to
the global manager’ s environment, social
responsibility, national and organizational
culture, foreign market entry, and global
leadership.

0AFM401 & [ —
B TEE.

01PC422

Cross Cultural
Management I1: The
Chal lenges of
Globalization

FKC

K78

Magnier-Watanabe
Remy

ZOHEETIK, T4RHhvPay, ¥—RR4E
Ta4BXLMAEDYE, v/ OLAL, GLHUIC
SH/OOLRLOBAOBAICEDE, ERESH
RIZBHFZEBFBICH LT, ERELTLER
#ToTW. BRITBEVLVTRY LIF5ER5 +
EvseLTIE BFVATLEFTORESAT
SALIZEITHEE, HEREOHEIBIE - KR
ICB9 %3R8 ERHNLTEERSODTDHD
%, ERESICET 2EROBREENTERT
DR, BHEEREORRE, JO0—/LEAK
BEREHELE, NEFOND

0AFM402 & Rl —
KETRE,

01PC434

Global Management IV:
Project Management of
Development Aid

#B

In today’ s world, 840 million people are
malnourished, nearly 1.3 billion people live
on less than a dollar per day and poverty
and inequality have proven to be stubbornly
resilient against attempts to decrease them
over the past 50 years. To address this
problem, development aid, financial aid
given by governments and other agencies to
support the economic, environmental, social,
and political development of developing
countries, has been used. This course
consists of one lecture on academic research
on development and development aid, and four
lectures by development practitioners (guest
speakers). Overall, students will understand
the basic concepts of development aid, how
they are provided through various aid
schemes, and how they are managed. The class
topics will cover humanitarian aid,
environmental aid, railway development,
water resource management, and urban
projects, depending on guest speakers’
availabilities.

Guest Speakers
(Organized by Aki
Tonami)
EETERE,
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Global Knowledge 1V:

Financial Crises

FA

12,3

Murphy Richard
Taggart

This class will take primarily an historical
approach in attempting to understand the
nature of financial crises - how (or
whether) they can be anticipated, the
typical course of a financial crisis, how
businesses and investors can weather such
crises, and the aftermath. Among other
crises considered are the Great Depression,
the col lapse of Japan's “bubble economy, ”
various developing country balance of
payments crises, and the recent subprime
loan crisis.

The classes are only
open to students who
have passed Core
Courses (01PC005
Finance I, 01PC006
Accounting I,
01PC007 Global
Management 1).
RETRE,

01PC440

Business Studies I
(Seminar)

ZOI—RTIE, 750 Ra-vyavn
L—DFAF v I BRERRETASILTNS
X, K2, BUT - FEFRKRLG EZHMT
%, AERECEIT - 1y FEEDE, BREEE
E, N ARESENEEND,

EERELEES
EETERE,

01PC441

Business Studies 11
(Fieldwork)

This course provides students the
opportunity to visit companies operating in
a different range of industries as well as
institutions involved in innovation in a
foreign country. Students will be able to
observe international business concepts in
practice from the viewpoint of the foreign
companies.

BETHFERA,
EETEX,

01PC443

Special Research
Seminar (CSR) 1

E

Tan Caroline
S.L

The purpose of this class is to analyze the
CSR activities of globally operating
Japanese and German companies to work out
culture-bound differences, identify best
practices and point out opportunities for
future actions.

RETERE,

01PC445

Special Research
Seminar (CSR) II

TR

Tan Caroline
S.L.

The purpose of this class is to analyze the
CSR activities of globally operating
Japanese and German companies to work out
culture-bound differences, identify best
practices and point out opportunities for
future actions.

HETEXE,

01PC446

Overseas Study
Seminar |

BEF

B

Tan Caroline
S.L.

Overseas Study Seminar Iix, 727, 3—A0v
NERIZLERORERTHEBOBERICSMNT S
LlckY, HARPEDSKRRADOFRICEET /83—
FF—ESRRRI—LOBNMVEROCMBE,
T 2FEICIRET D-ODHRE LTI D
WILETATSLTHD. COTOTSLER
LT HAFR AT, MBA-IBI &1LV5)DiEL#%
BLORBESE, FREKREMET IEBER
EY . FEIF PFERREZRRICT S0
12, TEBREIEDERERBET DL SEMS
hd . ERETOIIRFI OO0
A). MBA-IBIZH I+ 2 EMBEOREEHL LT,
B TOBRBSMSIBFEUL TR FNEL 54
L. CEMGREE, GERMEEAS —FHEEL
TETICHABTZIENTED. ATOTS5L%
BTEICIE, MBA-IBOELHKE LOHEDNL, L
R—FOREARD SN D, RERTOREEST
BRI BICI B EH 5T H52DTHD
A, LABE30RSRA, 45B%RE. 60BSRAC L ICRIRIB &
DITVIZHET 5.

O0AFM403 & Rl —,
HETEX,

01PC447

Overseas Study
Seminar 11

BE

B

Tan Caroline
S.L.

Overseas Study Seminar Ili%, 727, 3A—

Oy /E IR ILRORER TEROERICSMT
5LIT&Y, IRPESRADFIEICEET S
IR— b F—ETRRARY —)LOBMER O

%, ST RREICRBT DLEODHRELTY
AUORILI-TATSLTHS. COTATS
LEELTIAER (AT, MBA-IB) &L 3)D
HLUHBLOBEICEDE, FEREAET HHE
BERETSH. FPELE FERREZKARICT S
=012, TEBREIELDREBRERHETHLOE
Ehd B, HBEEZFOIIRFI OO0
HE). MBA-IBIZEH (T2 BABEORIEEHLE L
T, B TOERESMIFIBEMULE TR TNIEL
SiEL. EMEREIE LEMEEMN S, —¥H%E
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O0AFM404 & R —,
EETEX,




01PC449

Overseas Study
Seminar 11

BE

Vel

Tan Caroline
S.L.

Overseas Study Seminar IIll&, 77, 3—

Oy NELRIERORIERTERDERICSNT
52LIT&Y, BRPESRADFHKICEES S
R—= b F—ESHRRRI —ILOBIMEROME
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LEELTLAERUT. MBA-IB] £V 3)D
HLUHE L OBEICEDE, SHRREAIET HE
BERETSH. FEL, FERREZKRIZT D
f=®BIZ, TEREIZEDEREZRZETDHLOE
Ehd G, TBEEZFOIIRFIOO0
HE). MBA-IBIZH (T2 BEABEORIEERHE L
T, B TOERSMITIERMULE TR ThIELR
SELN. EMEAREIE, LERMEEMN S, —FHE
BLCETICHART S ENTES. AT0TS
LEETEICIE MBA-IBOELKE & DHED

£, LR—+OREAROOND. REKRTOHE
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BEDOITIVIZRET .

OAFM405 & Rl —,
EETEX,

01PC450

Overseas Study
Seminar IV

Pk

it B

Tan Caroline
S.L

Overseas Study Seminar IVI&, 727, I—

Oy NERRIERORER TERDERICSNT
BT EICKY, MBOESRKRADHEICEET S
R—= FF—ESRRRI —ILOBIMEROME
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HE). MBA-IBIZH (T2 HABHORIEERLE L
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SELN. EMEAREIE LERMEENDS, —¥HFE
BLCETICHART S EeNTES. AT0TS
LEETHEICIE MBA-IBOIELKE L DRED

£, LR—FOREAROOND. REKRTOHE
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HBHH, LAFE0BFMRH. 458, 60BFRE C L ICRE
BADII"IVIZHET 5.

OAFM406 & R —,
EETEX,

01PC492

Global Management
VII: Advanced
International
Political Economy

&0

1,2

R BE

AERERE BRICEVLTEHEOmEICHH
%Zbhb. Global Managent I: International
Relations and EconomicsTld, EEBUAREFS
(IPE: International Political Economy) D2
W OBLUES, R EEIFFEFALLN X
A—RTl, T4RAvYary, T—RRET4
BERXbillsahE, INS5ICMAT, BFAX
HELR, FEEOBNERRE BLUS0—
NIVEEIREOBBEICOVTHRS. BHEEFI—X
I%, Global Management 1%L 1= &L EE
FHELD.

Only for those who
have passed
“01PC007 Global
Management 1”
OAFM407 & B —.
RETRE,

01PC493

Overseas Business
Studies I (Seminar)

HERE

I 55

Tan Caroline
S.L.

Overseas Business Studies I is a custom—
designed seminar to provide students the
opportunity to prepare for their visit to
the different companies from a range of
industries abroad. As students are expected
to make presentations at different
companies, this pre-departure seminar will
focus on the presentation materials.* This
course is a pre-requisite for Overseas
Business Studies I1 (Field Work) :

O0AFM412 (01PC494)

EEEEETTGEN
O0AFM412 & Rl —.
HETERE,

01PC494

Overseas Business
Studies Il (Field
Work)

BERE
th

Tan Caroline
S.L

Overseas Business Studies II is a custom-
designed field work to provide students the
opportunity to visit different companies
from a range of industries abroad. Apart
from learning from these visits, students
will be making presentations to the
companies as well. This seminar aims to
develop business acumen, skills as well as
gain new learning experiences.

TE A AR,
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Data Analysis I:
Introduction to Data
Analysis

#B

K78

BEBROMAEEN ST —ZPDLEEADBITIE E
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%. A& TIL, Introductory Data AnalysisTHR
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O0AFM501 & Rl —,
EETEX,

01PC106

Introductory Data
Analysis: Invitation
to Quantitative
Analysis

&FA

K7,8
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O0AFM502 & [/l —,
RETER.

01PC502

Data Analysis II:
Principle of
Quantitative Research

&#C

15,6

'—EI]Z
b
bid
it

REETIE, T2 WEDHE, T— 2 SHTHEE,
SEERMCLIBROBNLE, EEDTOR
BCOWTHAT S £5F%ELT, oV
A2 MO BEUIS, ERAPH, VS RE2—5
WERY LTS ChAODFEABRERBNALEDS
12, 9N—TT—=5ELT, 7oy— FRABRET
W ZOT—2 &ML, YL—TTLEvT—
LaVvERT RENMSTILEVT—YaVET
—EOFRNOEREE L TEREEBROmEA DA
mALDEMERIET.

O0AFM504 & R —,
HETEX,
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Data Analysis II1:
Data Mining

A

15,6
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O0AFM505 & &l —,
KETEX,
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Operations Management
II: Decision Analysis

&#C

K7,8

RESMIE, EROBBELBTEEEZHSIE
HUBRREEMYIRS -HO0MANGEY—ILER
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0AFM506 & Rl —
KEBETRE,
REFEIZHRBEAN
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Operations Management
[IT: Risk Analysis

FAA
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0AFM507 & Rl —
RETERE,
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Operations Management
IV: Project
Management

&#C
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Operations Management
VI: Systems Design
Theory

#B

13,4

KE R

HEVRATLOBECHEEERI LS L, (&
EPAEICBEVWTHNT BOITRIDEELE
RAD—>2THS. 78—F+v— I, ERR(Entity
Relashionship Diagram), {KAEER
UML(Umfled Model ing Language) i EDNEA T 5

I UTERIE HEV AT LOERLOEREIC
&4?.ébL,E$m,*a,ZA4zmt
Wot-H ElE, BHIURVRTLEET
LT BEFITRIID. Kﬁif@,?#xh@

REBBENE, FATITIIVTREERVE
ﬁ“yZTA@%Tﬂ&&,VZ?A%%&W%
FET 5.

O0AFM509 & Rl —,
KB TEE.
CE PP

01PC510

Operations Management
VII: Principles of
Artificial
Intelligence and Its
Social Implementation
for Business
Applications

e

15,6

FI

The boom of artificial intelligence (Al) is
continuing. However, from system
development, implementation, and management,
there remain the same difficulties as the
conventional system sciences and business
applications. In this lecture, we will
discuss methodologies to make use of both
traditional and cutting-edge artificial
intel ligence technologies. Referring to our
recent research results as examples, we will
explain centric issues on artificial
intelligence and its social implementation
from system management standpoints.

HETERE,

01PC520

Practical
Introduction to Text
Mining

e

%

Text mining - computational methods for
extracting information from unstructured
written materials - have been successfully
applied in many domains to produce new
knowledge from the large volumes of writing
continual ly produced through human activity.
Many of these techniques have wel |
established business applications,
particularly in the area of market and
customer analysis, where the ability to
meaningful ly summarize trends and patterns
within large amounts of consumer-generated
text which would otherwise be infeasible to
process can be extremely valuable. Many
further applications exist using internally
generated textual materials created in the
course of existing business processes.

This course introduces the principles of
text mining using a hands-on, practical
approach. It will consist of lecture
sessions each followed by a corresponding
practical session in which participants will
be guided through the use of a selection of
text mining techniques illustrating the
concepts introduced.

Throughout the course there will be take-
home assessments based on material covered
in the lecture and practical session in
which participants are required to
demonstrate a combination of theoretical
understanding of key principles covered
together with the practical ability to apply
this knowledge in appropriate contexts.
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01PC221

Introduction to
Corporate Social
Responsibility

e

Tor ikawa Shayne

BMEERIE, THEAOEEICHTLIEENE
f£1 & LTCSR (Corporate Social
Responsibility) ZE&E L=, REDHIMEE
HEMBEDRIECSV) & Y TR LS A
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MBA-IB Speaker Series
I

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and chal lenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between students
and the industries. The speaker series
session also focuses on bringing in speakers
from various industries as well as job
scope. This will help enhance the learning
and industry exposure for the MBA-IB
students.

Guest Speakers
BETBEERE.
OAFM602 & @ —.
RETRE,

01PC325

MBA-IB Speaker Series
I11

e
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The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and chal lenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between students
and the industries. The speaker series
session also focuses on bringing in speakers
from various industries as well as job
scope. This will help enhance the learning
and industry exposure for the MBA-IB
students.

Guest Speakers
(Organized by
BEBBEERE.
OAFM612 & @ —,
RETRE,

01PC326

MBA-IB Speaker Series
v

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between students
and the industries. The speaker series
session also focuses on bringing in speakers
from various industries as well as job
scope. This will help enhance the learning
and industry exposure for the MBA-IB
students
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International
Conference Seminar [
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Guest Speakers
(Organized by
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International
Conference Seminar II
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Effective interpersonal skills are essential
in both personal and professional
environments. This class will examine the
fundamentals of effective communication in
cross—cultural environments.

In this highly interactive class, we will
engage in activities which will encourage
individuals and teams to utilize critical
thinking, problem solving, and negotiation
skills. We will also discuss cross—cultural
communication/sensitivity topics. This class
will move away from the traditional
textbooks and lectures by leveraging the
individual” s knowledge and experiences to
effectively contribute to the team and
navigate through the activities in this
course.
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Management
Communication
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This practice-oriented course is designed to
help students learn how to research,
outline, prepare presentation scripts and
deliver formal presentations in a business
context. The course is also expected to help
students sharpen their skills in critical
listening in addition to their competence in
handling audience questions and comments.
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Business
Communication Skills
I1
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The goal of this class is to help students
feel comfortable with English written
communication in a business setting.
Students will be able to generate written
documents with suitable vocabulary, tone and
phrases. Furthermore, the English in this
course will be for international business,
so students urged to write with a global
mindset, instead of merely translating their
thoughts from their native language.
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