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Organizational
Management 1:
Organizational
Behavior

A

*1,2

RN by Fv0O
4

EDRADBUIE, ARIZIKDEZHHKREL
ZOI—RIE, BANED LS ICHIBETITEHT S
»n, EQESICEMTTON, EDOKSICHERE
BTN DONT, EXRNTMBERECRET
BESCHHESATLD. K YEEMIZIEK, 21—
ZARBFEAN, TIL—T, HEDIDORTIZH
BInd FTATADRTISONT, EREER
DRMEITOVTERT D, VIRIE, #HERE T4
Ahwvay, FT—RREAF1E£O—=LTLAIC
L YT B,

MBA-IB Student ONLY
EETEX,

HNEF T4 4R
&)

TERLERE.

0AFMO002

Human Resource
Management 1: Human
Resource Management

A

17,8

This class will strongly focus on
differences between HRM in Japan and other
countries, discuss and understanding
strength and weakness of Japanese unique
HRM.

MBA-IB Student ONLY
EETEX,

*E
FERMERAB,

OAFMO003

Marketing I:
Marketing Management

#B

13,4

N\
»

COA—RIE, I—T T4 0T DERNLERE
BREFR, I TAVIEBRTDLETRLE
REREBETS-0IC, #E TsRAvda
Y, T—RRAT A EMAEDETCTHA SN
TW3. ZOI—RTlE, 3IDOEEMIHS.
FY, ISUTaVY, HEBETY, AV
FT—ay, ROV IZVYICEREBV-T—
TTAVTDORRICEWVNT, ENEDKSICE
EZAETINEERT D L. FEF, MO
25 BROT—RRETA4EBLT, v—4
TAVIRBOERERDHD. E_0OEMIE,
R T 4 VT OEBITHLT 1012, S
MOBBEMICEZ DEENESHDI L. REIC,
BRREY—LO/HELH ESHFIRKROH
i, =7 T4 VIRHBOIR, I—TT14VT
HRED/ 9N %2ERTS.

MBA-IB Student ONLY
EETEX,

*E
FERMERAB,

OAFMO004

Business Strategy I:
Business Strategy

#C

17,8

TH ES

BEBRE AN OVTESEETHD. BE
HERE, EE RESHNITODRREH, SFE
DHHIRERIZHNTWL =ODEHZHE, £
NEEBRIE T OO UF )7 H 5 WDIEHEIA
DESBIDTHHEEZD. COEERTIE, 8
EEER (S - AR EREL, RETD
EOICRBEELD, REBLEROI-HDER

B, ERAMMOLODIL—LT—Y %EBTD
BE, BERER - IVETFEERDELSICH
FEhTWa. &, VSRITHESR EBHT—
AR —TA—1GEEBLTAVE—F9T17
ITEIERERET D

MBA-IB Student ONLY
EETEX,

HNEF T4 HR
&)

TERLERE.

OAFMO005

Finance I: Corporate
Finance

A

15,6

Fik B

This course focuses on the basic concepts of
corporate finance, which are essential not
only for corporate executives and financial
managers but also for investors and
financial institutions. By the end of the
course, students will acquire the
fundamental knowledge necessary to make
informed decisions regarding corporate
finance, including capital budgeting,
capital financing, working capital
management, and payout policy.

MBA-IB Student ONLY
EETEX,

*E
FERMERAB,

OAFMO006

Accounting I: Basic
Accounting Theory

FhA

17,8

B2

This course aims for introducing students to
some basic topics in empirical accounting
research, and to essential methods applied
to tackle research questions. Course topics
include earnings management, tax avoidance,
audit quality, corporate governance,
financial report disclosure quality.
Students have opportunity to learn the
research design and approaches from existing
accounting literature. (Prerequisite:
Accounting 1)

MBA-IB Student ONLY
EETEX,

*E
FERMERAB,
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Global Management 1:
International
Relations and
Economics

#B

*1,2

R EE

ESRRIE, BS £@ BELE VEOOE
RTIZBRTELNT O—/LREOREOZE
%115, Ff-, EDRRLBUA - BF - #ifik

MBA-IB Student ONLY
EETRE,

SE (54 VHtH
|

ESMBITHE-SERMEO VLTV 8 —L 5> (&)
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ERBGARRES (IPE: International Political
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MREERT 5-OICRBELREREITY—ILEE
FERRICLYEET . I, ERES EES
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BICH T HEREE, 74— Eoi2ya—n
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FEEOIOOERBE (VT IRL, YUNTYXL
TV REH, #RAEH) (CESVTREET
L, BRORENE SRR PERRECLINEDS
FEERIZLBLIONEEZD.

FERMERAB,

0AFMO008

Operations Management
I: Operations
Management

#B

17,8
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OAFM101

Business Mathematics

A

13,4

RE R
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BLEnDd EDRRHFRE, EVRRICGAE
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EET 3NFOHRBICL > THET .

MBA-IB Student ONLY
EETEX,
*E

OAFM102

Introduction to
Economics 1

A

17,8

AE Bt
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NOEET .
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0AFM201

Organizational
Management 11:
Professional Manager

B

13,4

The MBA-IB Organizational Management II:
Professional Manager Course aims to provide
students with the opportunity to learn
practical and real world issues, and
challenges as well as strategies from the
micro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

EETEX,
*
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OAFM203

Business Anthropology

B

X1,8

HYYHI T
J— L)L

Business anthropology is the application of
theoretical frameworks and research methods
from anthropology to understand and solve
management challenges. Business anthropology
can help managers design and market products
in home or overseas markets; adapt to new
organizational cultures; communicate
effectively across with stakeholders from
different cultural backgrounds; and predict
and manage conflict in global business
situations.

This course will introduce ways of thinking
about and researching culture and cultural
differences from the anthropology. After an
introductory session covering the
fundamentals of business anthropology, we
will focus on thinking about how business
anthropology can contribute to solving three
specific management challenges: product
design and marketing: organizational
culture; and cultural conflict in global
business projects.

The course is aimed at students who are not
familiar with anthropology or qualitative
research in the social sciences.

EETEX,
*E

OAFM204

Human Resource
Management 11: Stress
Management

B

*1,2

Sk

The course is designed for students to
acquire theoretical and practical
understanding of stress management skills in
the workplace. Using cognitive-behavior
psychology, tension releasing exercises,
hypnotic relaxation and other techniques,
the course aims to familiarize students with
actual stress reduction skills and the
theories behind them.

Limit of 15 seats
available. This will
be determined by the
first fifteen who
complete the TWINS
registration.
RETRE,
FToSAv(FoTR
v RE)

OAFM206

Leadership and
Interpersonal
Dynamics

FABC

Vel

% nNI—F

The ability to build and maintain strong
relationships based on trust and mutual
respect is one of the critical success
factors to be an effective leader in today’
s complex multinational organizations. At
the same time, a leader must drive action
and overcome resistance to deliver on
expected outcomes. In this course students
will learn about leadership based on group
exercises, reading materials, and lectures
based on the instructor’ s experience at top
global corporations in the aerospace and
mass media industries, and the writings of
professors and instructors at leading U.S.
universities.

EETEX,
*
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OAFM207

Corporate Philosophy

in Global
Organizations

FhA

X1,8

YYHI 7T
J— L)L

Why does a business exist? What should be
the goal of a company? What values or
priorities should guide business managers’
decision-making? How should leaders identify
and communicate these values and priorities
to diverse stakeholders?
These questions, indexed by the concept of
‘corporate purpose’ or ‘corporate
philosophy’ have received much attention in
global business education in recent years.
This course will explore different
perspectives on these debates, helping
students understand the important issues and
perspectives, and providing an opportunity
to consider and articulate their own views
on the concept of corporate philosophy.
This course will cover the following topics,
from both an academic and practitioner’ s
perspective:
1) What is corporate philosophy / corporate
purpose?
2) What is the role of corporate philosophy
in global business management?
3) How can global businesses effectively
communicate their corporate philosophies to
diverse stakeholders?
We will take a particular focus on Japan.
Japanese companies, particularly
organizations with long histories, are known
for having distinct and well-established
corporate philosophies. As Japanese firms
pursue global business expansion and as the
workforce within Japan becomes more diverse,
we will consider the role corporate
philosophy can play in global expansion, and
how Japanese firms can communicate their
philosophies effectively to stakeholders
from different backgrounds.
The course draws on insights from the fields
of intercultural management, corporate
communications, organizational development,
and corporate governance and is recommended
for students who wish to deepen their
knowledge of the relationship between
corporate philosophy and global business
expansion.

EETEX,
*E

OAFM208

Global Skills I:
Coaching to Grow
People

e

*1,2

Sk

Using cognitive-behavior psychology and
other techniques, the course aims to
familiarize the students with both actual
coaching skills and intellectual
understanding of these skills. The course
will deal with both what personal growth
means as well as how one can facilitate it.
The course includes not only other—coaching
but also self-coaching as self-development
is essential for promoting growths in
others.

Limit of 15 seats
available. This will
be determined by the
first fifteen who
complete the TWINS
registration.
RETRE,
FToSAv(FoTR
v REY)

OAFM209

Corporate Management

FhA

13,4

it

gz

The MBA-IB Corporate Management Course aims
to provide students with the opportunity to
learn practical and real world issues, and
challenges as well as strategies from the
macro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

EETEX,
*

OAFM210

Uniqueness of Human
Resource Management
in Japan

e

A S

This class gives discussion on Human
Resources Management in Japan. focusing on
differences between HRM in Japan and other
countries in general. It gives discussion on
strength and weakness of Japanese HRM as
well. It also includes history of Japanese
HRM how it is developed, current status and
issues, and discussion about the future HRM.

EETEX,
*
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OAFM213

Knowledge Management

#C

X1,8

Roby Fv0O
M4

In today’ s global environment characterized
by accelerated, change, innovation and
interconnections, corporations, businesses
and professionals must constantly evolve by
gaining and develop new knowledge for
continued success. This course will develop
your knowledge and understanding of
contemporary theories and practices of
knowledge management, and how knowledge is
acquired, applied, created, shared and
disseminated in organizations. In other
words, the course will address how
knowledge or intellectual capital is created
and managed to offer new value to all
stakeholders.

Specifically, course content tackles the
individual, group/team, and
organizational/interorganizational
dimensions of managing both explicit and
tacit knowledge. Classes will be a mixture
of lectures, discussions and case studies.

EETEX,
*

OAFM214

Contemporary Issues
in Organizational
Behavior

A

X7,8

This course explores emerging and practice-
relevant topics in Organizational Behavior
(0B), focusing on how individuals and
organizations respond to the evolving
demands of both the global and Japanese
business environments. Moving beyond
foundational OB concepts, it examines
contemporary chal lenges such as
psychological safety, hybrid work, knowledge
behaviors, and employer branding through an
international lens. Through real-world
examples, discussion, and applied analysis,
students will develop the ability to
diagnose behavioral challenges and design
effective solutions.

EETEX,
*

OAFM215

Modern Approaches to
Human Resource
Management

B

15,6

This course explores modern approaches to
Human Resource Management (HRM) in response
to changing organizational, technological,
and global environments. It also revisits
traditional practices such as Japanese HRM
to examine how they are adapting or being
redefined. Through real-world examples,
discussion, and practical analysis, students
will gain insights into how HRM contributes
to building flexible, inclusive, and future-
oriented organizations.

EETEX,
*

OAFM304

Introduction to
Economics 11

e

15,6
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OAFM305

Finance II: Valuation

#C

K78

Fik B

ZOI—RTIE, BMBFBLEN T4 F vl
I—ry FEBET 5O EG D EMIEFTE
ICRPERBRICEAELTS. T4F0dy
=4y b, HIZMAICB W THEEICHERS
N B ¥R & R ETEEI< R B4 (WACC,
CAPM, R—%&) &, WK OHDFE ELEIFIET
L, IV—Frua0—ETI, BRiEEE
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OAFM307

Accounting II1:

Managerial Accounting

B

k7,8

B2

ZOa—RIF, EBERIOMBEFTITHL

T, CEOREEEDTOLRICED L S IZ&EH
ERETATELON0EEMT 510D, EER
ROBETHD. LEMOLEETL, HERE
oMY B, Ff, HEFED, REE v—FE
RELREDREOEHIEIRY LIF, #RaREMIC
DVNTHHZETS. COI—RTIE, BHEMESR
5347 (CVP), EENELAERMEETHE (ABC), /NS VAR
aA7H—F(BSC), £RFME, EERME
Y, FEHLEXELRFEEFESS. (BEEH
Accounting IZBIEETHDHZ &)

The course will be
taught by a
different instructor
in AY2026
RETRE,

SHE

OAFM309

Marketing I11: Market
Research - Cases and

Application

FhA

K78
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Ja—nNLEER L LELT AHIEOREICER
L, DEXSGEMICERELRSNEREELTL
MEFhiERE S0, Z0a—XIk, 2%k, R
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EETEX,
*

OAFM310

Marketing I11:
Branding

A

k7,8

TSR, SHRIZE>TABEMIRLMBEEDNH
2BEND—DOTHD. TS5V REEL EOH
SHBEOTTREES. TS5V RFETSU RER
DELGZITHAEOEREE, BEEASAYILT A
LBNBITSUR - TOAT15HRETHLTE
BETHD ZOI—ARTIK, TSV FRETSUFR
EEOEMEERT LS. 2EE, TS5V FORY
azvy, EE #E KR JSU FEME
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RFERET—RAREITAERANT, FEEL,
BALEEDTA TTOREEEHRL, RXRTD
#eEEzON5.
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*

OAFM311

Entrepreneurship I:
Entrepreneurship
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COEEF. PEN()FRELERISE S
HDEFR, BLUV(I) KERICEIFIEERDE
BIZEETHLEAREICT LS ITHRE SN T
W3, EBENBICTE. 7T—RRET1OHHEL
32, RE— Ty IHEET HEELEEEH
RTBEEED,

EETEX,
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OAFM312

Entrepreneurship 11:

General Management

BERE
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BERETIE. KABELRAMIDOVTERT
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Technology Management
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Finance Seminar I

N
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COI—RIF, FEOERHLGEHSOERLIZE
REHTD. BBEEEIF—LEHEML, CFARS
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BMT S ZOAURIIBENT, &F—LILCFA
BEANEET D27 v FEEENNT S, 5l
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LEECEDRI—TFT 1 oI ~DEMHBEENSD.
(BIEEH: 2747V 1 &Y [I2EEF
THhd L)

ONLY for those who
will particilate in
CFA Research
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OAFM315

Business Model
Innovation

FhA

k7,8

TH ES

COEZRIX, BERECSVTRICHEETIED
FRETLEEDELSIZEELTLL DA, 5B
WEFLWESRRETLEESERL, BEL
T ONZBET B hkmE, PENBRTED
K5I ShTLD. BIEER BREBEROMA
mE, HBRICETIAEORNADMN L, Bhiz
ESRRETIVISDOVWTREE - BRETS5 LIS
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LS.

EETEX,
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)

OAFM316

Finance I11:
Investment Finance

B

K78

Fik B

This course focuses on the basic concepts of
investment finance, introducing a portfolio
approach to security investments. Topics
include the estimation of expected returns
and risks for securities such as stocks,
bonds and mutual funds: identification of
investment policy; portfolio optimization;
the Capital Asset Pricing Model: life cycle
investment; and performance evaluation.
These concepts are essential for individual
investors, institutional investors,
financial institutions, and corporate
executives.

EETEX,
*E

OAFM317

Finance Seminar 11

FHABC

Vel

Fik B

This course focuses on practical application
of basic concepts of valuation. The members
would participate in the CFA Institute
Global Investment Research Challenge
Competition sponsored by CFA Institute. The
members consist of Tsukuba team. The team
will analyze the target company which is
given by the CFA Institute. The analysis
includes the business structure analysis,
SWOT analysis, five forces analysis,
financial ratio analysis and should result
in the valuation. The valuation process
includes the scenario analysis, cash flow
projection, estimation of required rate of
return, estimation of growth rate, and
estimation of beta. The analyzing process
includes the participation in the IR meeting
of the company during the time. Top four
team who are selected by the reports could
be entitled to make a presentation at CFA
Institute (Japan). The champion team in
Japan can proceed to the Asian Pacific
Investment Research competition. The
Finance Seminar I is basically held for the
preparation of the Asian Pacific
competition. This seminar requires strong
commitment, energetic contribution and
cooperative teamwork in addition to the
comprehensive knowledge of finance.

ONLY for those who
will particilate in
CFA Research

Chal lenge
RETRE,

SHHE

OAFM319

Law, Public Policy

and Business Strategy

regarding Cultural
and Creative
Industries

A

Cultural and Creative Industries (CCI) are
sectors of organized activity whose
principal purpose is the production,
promotion, distribution and
commercialization of goods, services and
activities of a cultural, artistic or
heritage-related nature. CCI produces
cultural values that are deeply connected
with human emotions. CCI not only generates
economic wealth at the national and regional
levels but also produces cultural identity
that is indispensable for humankind. CCI
contributes to facilitating national or
regional branding and soft power.

While capturing these characteristics from a
wider perspective, this course aims to give
students an opportunity to gain the basic
knowledge of law, public policy and business
strategy regarding the several selected
sectors of CCI.

Professor Toru
Kodama of Ryutsu
Keizai University in
Japan will provide
this course. Lectures
are conducted in
English.

RETRE,

SHE

OAFM328

Digital Ethics and
the Consumer

FAAB
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0AFM401

Cross Cultural
Management 1:
Managing Across
Borders

FhA

*1,2

Y=I-TEFAR
Ls—

This course provides a comprehensive
understanding of the complexities of
managing in a globalized business
environment. It equips students with
theoretical frameworks and practical tools
necessary to navigate diverse political,
economic, legal, and technological contexts.
Key topics include the impact of cultural
and organizational differences on
international business, strategies for
foreign market entry, ethical decision-
making in a global setting, and the role of
global leadership in multinational
corporations.

EETEX,
*

OAFM402

Cross Cultural
Management I1: The
Chal lenges of
Globalization

e

k7,8

Y=I-TEFAR
Ls—

This course explores the evolving challenges
and opportunities that businesses face in a
rapidly globalizing world. It provides an
in-depth analysis of international business
dynamics at both macro and micro levels,
covering key topics such as economic
development, regional integration, trade
theories, foreign direct investment, and
global human resource management.

EETEX,
*E

OAFM403

Overseas Study
Seminar |

BE
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Overseas Study Seminar Ii&, 727, 3—Av
NELFILRORERTEBROERICSMT 5
LIT&Y, BIRPEDSRADFGICEES 5/8—
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A). MBA-IBIZ&H 1+ S BAEFDORIEEHL LT,
Wi TOERSMIEBEFUL TR TAER S
L. EMAREIE, AREEAL, —FHEEL
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BTERICIE, MBA-IBOELHE LfpEDLE, L
R— FORENRDEND. REKTOERESM
BB B C I BN EFETHEDTHD
A, LARE30BSRE, 45B5R. 60BSRAC L ICRIMB A
DITNVIZHIET 5.
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Overseas Study
Seminar 11
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Overseas Study
Seminar 111
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Overseas Study Seminar IIli&, 77, 3I—
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Overseas Study
Seminar IV
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Global Management I1:

Advanced
International
Political Economy
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ZBh%. Global Managent I: International
Relations and EconomicsTld, EFEBUARKES
(IPE: International Political Economy) D&
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OAFM410

Business Case
Chal lenge 1

B
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To develop students’ ability to think
analytically, creatively and strategically
in addressing business challenges as well as
formulating business ideas. Students will
acquire the necessary skills in analyzing
and applying decision tools and the know-how
of analyzing business situations and
developing strategic plans.
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Business Case
Challenge 11

BE
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To develop students’ ability to think
analytically, creatively and strategically
in addressing business challenges as well as
formulating business ideas. Students will
acquire the necessary skills in analyzing
and applying decision tools and the know-how
of analyzing business situations and
developing strategic plans.
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Business Studies I
(Seminar)
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This course is for the Field Work pre—
departure. Students will be researching and
analyzing specific assigned topics in
preparation for the company visits.

Identical to
01PC440. Lecture is
conducted in
English.
RETRE,
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OAFM415

Business Studies Il
(Fieldwork)

BE

bl

N\
»

This course provides students the
opportunity to visit companies operating in
a different range of industries as well as
institutions involved in innovation in a
foreign country. Students will able to
observe international business concepts in
practice from the viewpoint of the foreign
companies.

Identical to
01PC441. Lectures are
conducted in
English,
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International Study
Seminar |
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International Study Seminar I is a custom—
designed course that provides students the
opportunity to take short modules/ courses
offered by other non-partner universities.
Students will be involved in class and group
discussions, presentations as well as work
on assigned case studies with students from
other universities.
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Business Studies III
(Seminar)
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This course is for the Field Work pre—
departure. Students will be researching and
analyzing specific assigned topics in
preparation for the company visits.

Identical to
01PC452. Lecture is
conducted in
English.
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Business Studies IV
(Fieldwork)
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This course provides students the
opportunity to visit companies operating in
a different range of industries as well as
institutions involved in innovation in a
foreign country. Students will able to
observe international business concepts in
practice from the viewpoint of the foreign
companies.
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OAFM501

Data Analysis I:
Introduction to Data
Analysis

#B
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LEESESS

BEROBZ EN ST — 2 RILEFEADBTE, E
DRRICEDIBRREERESELLSETY
%. A& TIL, Introductory Data AnalysisTHR
NLIET—E2RNOEREEETHEh b
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OAFM502

Introductory Data
Analysis: Invitation
to Quantitative
Analysis
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TAAHIE, BRARE, AXHE, H2HFED
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Data Analysis II:
Principle of
Quantitative Research
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REETIE, T IEDHE, T— 2 ST,
ZEERFICLIBROBNLE EESHOE
BCOWTEHBATS. £5FEE LT, a3
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FNOKBEELCTEREEROTMADREL, S
DERHEBET.

EETEX,
*

OAFM505

Data Analysis III:
Data Mining
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OAFM509

Operations Management

VI: Systems Design
Theory

#B

13,4

RE R

HEVATLOBECHETEERI LS LG, (4
BOANEICBVTHYT B -OICRIODEELE
BAD—>2THS. 78—F+v— I, ERR(Entity
Relashionship Diagram), iKAEEFRX,
UML (Unified Modeling Language) i EDNHEA 75
I UTERIE, HEI AT LOERELEREIC
BAREE, HE ARSUEL

Wot-H B, BBHNHERTLEET
LT BEFICEIID. KIRETHE, THFRAME
REBDBNE, FATIIIVIREERAVE
HEVRATLDETIMEE, YRT LK ENE
FET 5.
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OAFM511

Management
Information Systems

#B
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This course presents a survey of information
system topics from the managerial viewpoint.
We will focus on understanding the power of
information systems leads with strategic
thinking before diving into technical
topics. We will go through emergent
concepts, including data analytics,
security, social media, the sharing economy,
disruptive innovation, network effects, etc.
Classes will be a mixture of lectures,
discussions, and case studies.

EETEX,
HNEF 54 4R
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OAFM513

Introduction to

Information Security
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This course surveys the importance of
information security in the business world
and covers the introductory concepts. It
helps learners understand the principles
that frame and define information security
and how to implement them in the corporate
environment. Classes will be a mixture of
lectures, discussions, and case studies.
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OAFM514

Fake news,
Misinformation and
Disinformation
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This course surveys the |iterature related
to false information (i.e., fake news,
misinformation, disinformation) and
understands how it polarizes our society.
Important concepts related to the false
information field will be discussed. It
helps learners understand the reasons for
people generating and believing in false
information and how we can find methods to
reduce their impacts on our society. Classes
will be a mixture of lectures, discussions,
and case studies.

EETEX,
HNEF 54 HA
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OAFM601

Introduction to
Corporate Social
Responsibility

e
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BMEERE, [HEAOEEBICHTLIEENER
f£1 & LTCSR (Corporate Social
Responsibility) ZE&HELFz. EEDHRMEFE
%, HBEMEDRIE CSV) & b TR LS A
Y@L T7TA—FADOZI Y AV MERIAL
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FADBEERNT D, 4 TS5AFz— 024D
CSROIEAR L NEFIE, REBLERT—UHRILE—
DRHALITTHEL, #HBN, BREAOZEOEA
PREESND. VSRIE ¥—RRET 1 LHER
& YHBREh 3.
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OAFMG02 NIABA—IB Speaker Series

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between students
and the industries. The speaker series
session also focuses on bringing in speakers
from various industries as well as job
scope. This will help enhance the learning
and industry exposure for the MBA-IB
students.
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OAFM603

International

Conference Seminar I
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International

Conference Seminar 11
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Case Study Practice
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This course provides students with hands-on
experience in analyzing and presenting
business cases using the case-study method.
It is designed to enhance critical thinking,
problem-solving, and decision-making skills
by engaging students in real-world business
chal lenges across various disciplines. The
course serves as a foundation for students
who wish to further refine their case
analysis abilities and potentially
participate in case competitions.

EETEX,
HNEF 54 4R
)

OAFM612

MBA-IB Speaker Series

11
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The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between students
and the industries. The speaker series
session also focuses on bringing in speakers
from various industries as well as job
scope. This will help enhance the learning
and industry exposure for the MBA-IB
students.
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