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Professional Manager Course aims to provide |EiETR¥, varLER
students with the opportunity to learn @
Organizational practical and real world issues, and
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B micro managerial point of view. udents
Professional Manager will learn theories and frameworks, and
practice how to apply them to real cases.

The MBA-IB Corporate Management Course aims |01PC228& Rl —. mEHY ERgEE 0Ty
to provide students with the opportunity to |EFE TR, atILER

learn practical and real world issues, and |%ifE
challenges as well as strategies from the
macro managerial point of view. Students A
will learn theories and frameworks, and
practice how to apply them to real cases.
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This course explores some theoretical Face-to-face EEHY ERgE/nozy O
concepts and practical examples related to |(partially online) T arILER
° . the global manager’ s environment, social |01PC421&[E—,
o0AFmgoq |Management 1: T l1o 1.2 BA | £1.2 Magnier— responsibility, national and organizational |EIETRE, A

Managing Across Watanabe Remy |oyiture, foreign market entry, and global |X@ (>S4 4
Borders leadership. y

Cross Cultural

COB/ETE, TARAvyay, F—ARE |[Face-to-face mEHY ERgE707zy O
TR LMEHEDHE, IU/ALAL, B5U | (partially online) varLER
o8 l/’\)blf)ﬂ?i@fﬁﬁl HIE, ERE |0IPC42ER—,
BICHLT, EREST |RETRE,
'?:L‘TEYL)J:(‘}'% HEF 54 U5
)

Cross Cultural
Management 11: The . " Magnier— Py XAI&H% RO

Chal lenges of Vo2 me *7.8 Watanabe Remy :Eg# I= s w2 ﬁ A
Globalization DHHD
EFPHTARR
7D—/\)W.;)\Wﬁﬁ*l§f.;£ b‘%(f‘:hé

OAFM402

RESHE, AROBRECBFEREEES [£054 > H@EHA mEHY EREETOo Ty
BRLUBBREEMYERS HOBALY—L |B) DEEID 323
FRET S, COI—RTH, BRRECH!T |0AM06L F—,
BHABFYLUUERELTRRT 21200 | RETERE,
HRBREAMOTOLR, EFLOHERE £ 54 > @GR
Operations [ZOVWTHET 5. EHOEREHOBERRE, B)

FHREMOFTORIRES, BHD B3 TEIEH BAM
01PC504 |Management 11: 110 1.2 & | 278 % = L oy A il Ll L B A
Decision Analysis IZBTHREATOL-HDEFME, ETLE
EBRMLTEERNT 5. REOUBEREN
BE, TL—T0—VI&BBRT DHEET
o

HEDRTLOWECHELEBET 5 LIE,  |0AFMS09 & Fl—, mEHY ERREIOTTy
HEOANECBVTHIT 51HIRIODEE §= TER%, vatLER

BERO—DOTHH. 7A—Fv—F, ERE
(Entity Relashionship Diagram), iKEEEE, ﬁ%?ﬁfli&ﬁ@iﬂ
UML (Unlfled Modeling Language) IR EDH 1 7
g3 Bkl l?: HELVRT LOAREOH
. EhIT, BARE KE ARIY
T 1o 2 B | 134 KE Rfd N A

é)ﬁ’étﬁ& 47953 /7&,:&
KURTLDETIMEE, YRTLA
BEHRIEFET 5.

Operations
Management VI:
Systems Design
Theory

01PC509

RESTE, EHROBRFLETHREEMES 4254 > HEHA EiEHY ERgEEIO0Izy
HEHUBEREERY R —Bbd)?ﬁ?]? v—L ) vatLER
ERMUT S COI—R T, BRREICHT 0IPC504ERE—,
BHRUF v LU DERELTRRT 51200 |HETHRE.
HARGREAHOTOER, ETAOHELRE 4254 0 (HEHA
Operations [ZOVWTHET 5. EHOEREHOBERRE, B

TREEOTTOREREY, BL2E1 REFET®RBRM
0AFM506 |Management 11: T 1o 1.2 & | €78 B ogf%ﬁﬁ&ﬁ%ti%%ﬁiﬁ@igiﬁ x = A
Decision Analysis IZBTEREATOL-HDEFME, ETLE
EBRMLTEERNT 5. REOUBEREN
BE, TL—T0—VI&BBRT DHEBET
o

HEOZATLOBECWHEEERT S E1F,  |01PC509 & F—, EiEHY EREEIOIzy
HEOANECBVTHIT B1HIRIOEE §= TR%, vatLER
BERO—DOTHH. 7A—Fv—F, ERE
(Entity Relashionship Diagram), iKEEEE, ﬁ%?ﬁfli&ﬁ@iﬂ
UML (Unified Modeling Language) i ED 5 A 7
Operations TR, HEVRT LOTREOH
ement VI: ®ID. & BARE, HE AR Y
@ﬁ;ﬁg%ﬂn Tjrog 2 BB | 134 AE R BEVSBRERER, BHAHRIRTL A
Theory EETIMLT BHISRID. ARETHE T
A (BRERBITE, 4TIV T8E
AVEHRVRATFLOETIEE, YRATLA
R ESET 5.

OAFM509

1 25-2-20




HEES

#E%

BE
7k

FRE IR

FEEE-E]

BREBE

HEFREE
ERFAR

BAs%

w25
4y

OAFM511

Management
Information Systems

£7.8
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This course presents a survey of
information system topics from the
managerial viewpoint. We will focus on
understanding the power of information
systems leads with strategic thinking
before diving into technical topics. We
will go through emergent concepts,
including data analytics, security, social
media, the sharing economy, disruptive
innovation, network effects, etc. Classes

will be a mixture of lectures, discussions,

and case studies.
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Introduction to
Information Security
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This course surveys the importance of
information security in the business world
and covers the introductory concepts. It
helps learners understand the principles
that frame and define information security
and how to implement them in the corporate
environment. Classes will be a mixture of
lectures, discussions, and case studies.
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Fake news,
Misinformation and
Disinformation
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This course surveys the |iterature related
to false information (i.e., fake news,
misinformation, disinformation) and
understands how it polarizes our society.
Important concepts related to the false
information field will be discussed. It
helps learners understand the reasons for
people generating and believing in false
information and how we can find methods to
reduce their impacts on our society.
Classes will be a mixture of lectures,
discussions, and case studies.
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