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OAFM201

Organizational
Management 11:
Professional Manager

B

13,4

The MBA-IB Organizational Management I1:
Professional Manager Course aims to provide
students with the opportunity to learn
practical and real world issues, and
challenges as well as strategies from the
micro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.
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Corporate Management
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The MBA-IB Corporate Management Course aims
to provide students with the opportunity to
learn practical and real world issues, and
challenges as well as strategies from the
macro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.
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Marketing I11:
Branding
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OAFM315

Business Model
Innovation
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OAFM401

Cross Cultural
Management 1:
Managing Across
Borders

A
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Magnier—
Watanabe Remy

This course provides a comprehensive
understanding of the complexities of
managing in a globalized business
environment. It equips students with
theoretical frameworks and practical tools
necessary to navigate diverse political,
economic, legal, and technological
contexts. Key topics include the impact of
cultural and organizational differences on
international business, strategies for
foreign market entry, ethical decision-
making in a global setting, and the role of
global leadership in multinational
corporations.

Face-to-face and
online (hybrid)
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OAFM402

Cross Cultural
Management I1: The
Chal lenges of
Globalization

e
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Magnier—
Watanabe Remy

This course explores the evolving
challenges and opportunities that
businesses face in a rapidly globalizing
world. It provides an in-depth analysis of
international business dynamics at both
macro and micro levels, covering key topics
such as economic development, regional
integration, trade theories, foreign direct
investment, and global human resource
management.

Face-to-face and
online (hybrid)
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Operations
Management I1:
Decision Analysis
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OAFM509

Operations
Management VI:
Systems Design
Theory
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OAFM511

Management
Information Systems
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This course presents a survey of
information system topics from the
managerial viewpoint. We will focus on
understanding the power of information
systems leads with strategic thinking
before diving into technical topics. We
will go through emergent concepts,
including data analytics, security, social
media, the sharing economy, disruptive
innovation, network effects, etc. Classes
will be a mixture of lectures, discussions,
and case studies.
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OAFM513

Introduction to
Information Security

A
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This course surveys the importance of
information security in the business world
and covers the introductory concepts. It
helps learners understand the principles
that frame and define information security
and how to implement them in the corporate
environment. Classes will be a mixture of
lectures, discussions, and case studies.
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This course surveys the literature related |HEETRE, EiEHY ERgE ooy
to false information (i.e., fake news, M@ WE(F 54 TatLER
misinformation, disinformation) and B
understands how it polarizes our society.
Important concepts related to the false
information field will be discussed. It

F?k? news, . sR—A 4™ > |helps learners understand the reasons for
OAFM514 [Misinformation and 1 1.0 /1.2 kB £7.8 5 orEy people generating and believing in false A

Disinformation

information and how we can find methods to
reduce their impacts on our society.
Classes will be a mixture of lectures,
discussions, and case studies.
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